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DVV Clarification for 1.2.1 Percentage of Programmes in which Choice Based Credit System (CBCSy 

elective courses system has been implemented 

1.2.1.1. Nunmber of Programmes in which CBCS/Elective system implemented. 

HEI Input:2 

DVV had sought clarification for the structure of program clearly indicating courses, 

eredits/Electives as approved by the competent board. Provide circular of programs in which 

CBCS/Elective course system implemented in the last completed academic year certified by the 

Registrar of the alliliating university for the year 2020-21 

Herewith the HEI is attaching the document regarding the same 
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This is to certify that the following mentioned papers are offered as open electives in BA and 

BCom courses as approved by the affiliating university for the academic year 2020-21 

Course SEMESTER OPEN ELECTIVES ELECTIVE STUDENTS 
ALLOTTED STRENGTH 

T SEM 1.International Business 1.International 27 

Environment Business 

Environment 2.Karnataka Economy 
3.Rural Development and 

Cooperation 
4.Tourism Economics 

2.Karnataka 30 
BA Economy 
(Economies) 

6 SEM 1.Indian Economic 1.Indian Economic 27 
Environment Environment 
2.Public Economics 2.Public Economics 
3.Research Methodology 30 

5th SEM 1. Advanced financial 1. Product and sales 34 
management 
2. Product and sales 

management 
2. Quantitative 

Techniques-I 
31 

BC om management 
3. Advanced bank 

management 
4. E-Commerce-I 
5. Quantitative 

Techniques-I 
1. Security analysis and 

portfolio management 
2. Retail management 
3. Life and general 

6h SEM 1.Retail management 

2.Quantitative 
techniques-II 

34 

31 

insurance 

4. E-Commerce-1I 
5. Quantitative 

Techniques-1I 
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21 3 1 Canomi raEl th' 

CBCS, UG Eeonamics Syiiabus 2016 

KUVEFU UNIVERSIY 

SEMESTER SUEJECT Hours aliotted 

90 Hours 
90 1ours 

Managerial EconomiCS 
COnomics of MarketS 
iaCro Eoonoinics 90 Hours 
Money and Financial Markets 
Economics ofCarou{h tdrst Lopee 

90 Hours 
cOmpusony 80 Hous Faper-¥ 

nternational Business Enviroment optiona 
80 Hours Paper-Vi 

Rurs evelopment end Co-0peratic 
S0 Hours 

Karmataka Hcoory 
80 HouYS apeT-Vi ptional Tourisin Econar 

Compulsory n KesourCe iioVeiopment 
80 Hours Paper vi 

Indian Economic Environment 
Paper-vi 

opiional 
80 Hours VE 

Publie Economics ww. 

optional 
80 Hours Paper-vi 

Research Methodology BD8niuiaiioa m 
*** 

optional 
80 ours Paper -yii 

-
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ahyadri, Shrn 
ECoNooiCS 

Proceedizgs.of sheU 30S Merisg 

Proceedings of the mecting of the B0S (UG) in Poononics, mei 

27-12-2016 at 31.30 AM in the Chairman's Chamber, Department of Studies n 

Eoonomics, Kuvempu Uaiversity, Jnanasahyadri, Shankaraghatta. 

Ai the cutset, the Chairnman welcomed all the mernbers of tho Board for the 

mecting. 

Tho Board approved the B.A Syilhbus (I Idand year) for the 

cdertic year 2017-18. 

A the end, the chairman thanked all the mertoers for thrir activee 

irvalvement in she dellberations and sor their co- opereion in conatg th

3Ticeng 

Memors Present 

1. r. S.Mahendra Kumar 

2. Dr. Devaraj.P 

wlvomo 3, Dr. Shashirckha. K.R 

TTenhers Absent 

, Dr. M. Ciiowdegowda 

ie:12-2016 

BOS in Econe 
Dept. of Econn 
Kuvempu U:iterrity 
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1 

B.A -VSEMESTER 

KARNATAKA ECONOMY- PAPER-V 
(OPTIONAL PAPER) 

SAE-261 

Objectives: 
To enable a student to lhave an ovenviow.of the working of the Karnatakai cconamy. 

2. To cnuble a sudent to understand the changes in the Kamatakaeconomy 
3. To enable a sudent to understand the teading issues in the Karnat�ka economic 

development 

Note: 'The uward of Internai Assessment (IA)-is:basçd-on the performançe of oue:internal 
st and skill development activity (weightage: 50% +50%) 

Module 1:- Karnataka Lcononiy an.overview* 
GcugrophicaB foaure: -features of Kamintaka Economy growih ot PCi HDI, PQLI. 
Demogrophic profiteof Kamataka: trend in population:groiwth-giowthrate: density=Age-sex and size compo_ition =Recent population policy-Rural-Uiöan:migration 

15 Bours 
Module 2:+ Poverty ind- unenmployment.in Karnatalka: Poverry rurl and urban poverty-causcs- incidençc-un-ëmploymçnt: Types, causes, employment generation & poverty alleviation programs+ Scl-cmployment prograis-wage Employmeni programs-Habite developiment. program initiated by Government of Karnataka-regional imbglunces in Karmatáka: causes and' effects. Dr.M, Nanjundappa committec report women cmpowerment NGo's-self-help-group: 

15. Hourss 

H- 
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sModuic 3: Agricuiture Development in Karnatukn: Trnds: in agricultural' production» Land .icforms in Karnatüka Features ond causes-low ogricultural pmductivity dry land forming, wnicr shed1development in Karnataka: Agriculture finance: institutional. and Non-lnstitutionül squrces. Irigntion Iritcrstate vater dispule sources- interstate water disputestandiReföms-Agricultural marketing problems-Agricuture prites:.price policy-PpS. 

15-Hours 

Module4: Industry & Tertiaiy Sectors 
Recent industrial policy: of Goverhment.of Kninataka-s1matl & medium scale indi_tries 

mportance, growli: and problems-induistrial finance-Traispotit and. comnunieation: Growtlh und 

developmentiof roud'andiruihvays-infoniationTuehnulogy-Karnstuku's Recent Trydepolicy. 
15 Houre 

Module-5: Karnatakn: State Pinancinl Managemepts 
Sources of Revenue: Tax and Nan-Tax VAT, GST Publië borrowing-Karnatake tas system 

problems- Growlhof public.cxpenditüre-Karnataka Budget-kariataka.stete finance commission 
debt mainagement in Karnnitaka-E-Govemancein Kanmatáka.

15 Hours 

Refcrencë Books 
: Prasanna. T & Rajanna. k A (2012)/Kinatalca Fconomy. College Book House, 

Bangalore 
2 Gov ofIndia(2010):Kamataka development Repórt, Govi, of india 
. gdr (2012), smru e9r3, xe t dordnco 

H-LL 
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IIT B.A, - V SEMESTER 

INTERNATIONAL DUSINESS.CNVIRONMENT- PAPER-V 

(oPTIONAL PAPER) 
SAD-240 

Olijectives: 
TTo cnable the students to have an undeistandling ofVarious Concepts lCinancial 
CC an opportuiuity to undérsiand: the working of various International Pinanc]al 

Organisations and financial systena 
0 devclop skills in students to be abte to upplytheory by understánding various theories. 
10 enable the student:to apply the:knowleuge gained from the study of micio and macro 
economies inulie field of inlermationul economics. 

Nolc: The uward:of lntcrnalAsscssment (Ails.based ou tlie:performsnce of onc.interual 

test nud skilf developamont uçtivity (weightnge: 50%t 50%) 

Mule 1: International Hrade Business Cnvironmeiut 
Meaning and definitionsi-intermat- and inteimationut trade Significance and nature of busines environnieit clenienits of crvironmentGlobalcenvironmentMerit_ and'demerits 

15 Hours 
Modulc 2: Bconomic Eivironment of Busincssin India 
Economic Environnient of Business. Significancc and ctements Ùf economic cnvionment econamic' systems aind*business. environment cconomios planring (NI Auyog). in Jndia Goveroment policics Industrigl policies Monetary and Fiscál Policies, Public Sector and cconomie development 

****: ** 

20 Hours 
lodule 3: Balance of Payments and Exchiange Rate: 

Meaning-alance of trade and balance ofpayments-structure of balancc of payments-causes for discquilibrium in thic balance of payments-measures for correcting disequílibrium - foreign exchange: meaning.-determination.of exchange rate fixed and flexible exchange rate-merits and demerits- purchasing power parity theory- Dement and supply theory. 
20 Elours 
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Alodulo. tlc 4: lnternation1al MMonelnry lnstitutlons und Econonmle Envirn1ient Jnternationaan Technologlcal vironmment. multinntionnl corporaio 
Coll taborntlon in Intin Business -Foreign ditect tnvesiment Mecits nud demerits with spccind 
CerncC to tndin. Flls- Intemntionnl ceonomic institutfons, IMP, 11RD WO,TRIPS, TIUMS, 

corporauioms -Foreiyn S. 

Dis Disputc seltlement tn WIO ginne, WTO and lua Impact enlndian 1tconomy. 

15 lours Module 5: Econonmic Reforms 
Fconomic Reforms- Need for eononic Reforms Main features of relotns ancural changes-privatizntion, globalization and liberolization 10,Hours 

References: 

. Gupt. K.R (2009), International Economics Vol 1&2, Atlantic Publisher, Now Delhi 

2. Rajkumar (2008), international Econonics, Excel Books Publisher, New Deihi 

3. Francies Cherunilam (2010),nternational Economies, 'Tata Mcgraw Hil Publisher, New 

Delhi 
4: Desai, S S M & Nirmalu. Bhalerso (?008 ), Jntemationai Economics, Himataya 

Publisher, Mumbai 
S. Malliotra. V.K (2012). Intermational. Economics, Anmol Piublisher, New.Delhi, 

6. Mithani. D. M (2005),The Essence of intemational Econamics, Himalaya Publisher, 

Mumbai 
7. Mithani. D. M(2010), Intemaiional Economics, Himaslaya Publisher, Mumbai 

S. Bhatia. H. L (2009),International Economics, Vikas Publication pvt.Ld, New Dèthi 

9. PeterH Lindert (2004), Inteniational-Economics, Richard-Dm in Publisher, Delhi 

10. Dr. Shymasundar (2011), International Economics, Basava Prakashan, Shimoga 

11. e (2015), eoddopaco spFo w A, Bordo 

12. pdF (2015).80Bdoood z 0rent ogrT0a, 7i ns* , dordkts 

3. uoo, der so (2014). oadanaeos egrm. aoAO gmds, reR 

15. . abzboto (2011),uo3dooziot epF, Ua goIs, Sden 
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2. 8Cora 
Kuvempu University 

Department of Post-Graduate Studies and Research in Commerce 
Jnana Sahyadri. Shankarag hatta 577 451 (Shivanogga Distiet. Karnataka) 

e-Iail: connerce @ kuvempu. it. I 
Minutes of the Meeting of Board of Studies in Commerce (UG) held on Friday. 29 

December 2017 at 11 am in the DoS in Commerce, Kuvempu University, Jnana 

Sahyadri 
Members: 

(1) Sri Umapathi KG (4) Smt V Shalini 

(2) Sri Poornesh K 5) Sri B Malleshi Naik 

(3) Sri BR Dayananda (6) J. Madegow da: Chairman 

After the formal welcome by the chairman. the Board took up the subjects listed in the 

Agenda for discussion and after discussion resolved appropriately as presented bekou. 

(1) Review of Question Papers set for April/November 2017 examinations 

The Board reviewed the question papers set for Apti/ November 2017 

examinat ions of B.Com (both regular and distarnce mode) and found them m 
order. 

(2) Preparation and approval of Panels of Examiners for AprilNovember 2018 
examinations of B.Com (both regular and DDE) 

The Board prepared and approved the Panels of Exanes for B.Com 

examinat ions. 2018 (both regular and distanee mode). and authorized the 
Chairman to send the same to the Registrar (Eval) separately (Appendix - 1. 

(3) Revision and approval of curricula of B.Com (regular) programme 

The Board prepared and approved the thoroughly revised and comprehensive 

cDurse curricula B.Com programme (Regular). Further. the Board resolved to 
ecommend to the Faculhy of Commerce for its conskleraton and appoval 
(Appendix -2). 

(4) Any othersubject with the permission of the Chairman: Questn Papers 

Members of the Board discussed the issue of uansBating the quest on pupers of 
quantitative courses from English to Kannada from the points of view of ts 
utility to the students, time and cost factors. and resolved to iave the questo 
papers of quantitative courses only in English. 

Signature of Members: 

() Sri Umapathi K G (3 Sri B R Dayananda 
(2) Sri Poornesh K (4) SriB Malleshi Naik 

J.Madegowda) 
Chairman 

Principai 
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SpecializationStream-- 
B:MarketingStreamB.Com,Seme 
ster-V 

Course-507B:ProductandSalesManagement 
CourseObjective:Toacquaintstudentswithadequateknowledgeofproductandsalesmanagement 
Pedagogy:Combinationoflectures.assignmentsandgroupdiscussions. 
WeeklyTeachingHours:4 Examination Duration: 3 MaximumMarks: 100 

Course Inputs hoursUnit 
I. Introduction to Produet Management (12 hours): Meaning, Definition of 

Product.Market Market focused Organization; Functionally focused Organization; 
ProductManagement 
ProductSurategy. 

Facts VsFiction; Changes affecting Product Management; and 

I. Product Planning and Management (12 hours): Meaning, Definition and 

Objectivesof Product Planning; Frequent mistakes in Planning; Planning Process; 
Components ofa good Plan; Product Life Cycle; Market Growth; Product 
Attractiveness - Factorsinfluencing a Product; Threat of New Entrants, Product 
Differentiation; BargainingPower of Buyers and Suppliers; Pressure from Substitutes; 
Environment Analysis; andProductLineManagement. 

III. New Product Development(12hours):Meaning,DefinitionandOrganization forNew 
Product Development; Idea Generation and Screening; Concept of Developmentand 

Evaluation; New Product Development and Evaluation; Product 

Modification;Product Variants; BrandExtension;TestMarketing.EvaluationforMarketAc 
ceptance:CommercializationandProductFailure. 

IV. Salesman(14hours):Meaning.DefinitionandQualitiesofagoodSalesman,Recruitment of 
Salesmen in the Organization, Product, Knowledge, Planned Selling,Approach-Pre-

Approach-Meeting.Objectives, ClosingtheSale-ScalesCall;CustomerPsychology-
BuyingMotivesofourCustomer,EffectiveSpeaking,Consumer Products Vslndustrial 
Products Selling Trade Relations ales 

PersonnelRecruitment,Selection, Training.andRemuneration. 

Princiaa 
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V. Sales and Marketing System (14 hours): Meaning, Definition, Objectives 
they 

of 

which Sales.Promotion SchemesandSituationsin 

Quantity Deals 
for 

Rebates, Launched.42DirectPremiums(Branded Packs, Price 
Sampling.ete). Criteria 
JudgingtheSuccessorFailureofSalesPromotionSchemes, WhatSalesPromotioncanachiev 

Action Premiums 
and its Limitations; Consumer Contests, Interim 

of (Coupon.Offers.efc).Self-LiquidatingPremium;Survey 
GiftScheme WindowDisplay.Typesof 
DealerPromotionSchemes, WholesaleandRetailTrade(DiscountandBonuslncentivesfort 
he'TradeSalesPromotionandIndustrialProducts-MerchandisingandDisplay-SalesAids 

andDealers Aids. 
Marketing System Marketing Channels Behavioral Process in Marketing 

Channels.Designing Channels. Channels of Distribution and Promotion, Physical 

Distribution;andFactors affectingChannelChoice. 
SkillDevelopmentActivities: 

(1) Selectanyproductandexaminethefeaturesofchannelsselectedfordistribution 

(2) Visitanyorganizationandunderstandaboutremunerationandincentivestosalesman 
(3) Chartloutproductplanningprocess 
(4) ChartSalesPromotionschemesoftwoconsumerdurableproductsandtwonon- 

consumerdurableproducts 
(5) ldentifyaproductandpositionitinthemarket-chartitout 

RecommendedBooksforReference: 
() LehmannR.Donald&Winer.S.Russell:ProductManagement: TataMcGraw- 

HillEdition:3 Edition 

StillR.Richard.CundifW.EdwardandGovoniAPNorman,SalesManagementDecisions,S 
rategiesandCases:Prentice Halloflndia (P)Ltd:New Delhi 

(2) 

(3) RamanujamandMajumdar.Product management 
(4) ChunawallaS.A.Product management. 

() Aswathappa.Productmanagement 
VermaandAgarwal.Salesmanagement (6) 
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SpecializationStream-
B:MarketingStreamB.Com,Seme 
ster-VI 

Course-607B:RetailManagement 
CourseObjective:To acquaint 
studentsabouttheconsumerbehaviorinretailmanagementPedagogy: 
Combinationoflectures.assignmentsandgroup discussions. 
WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3 

hoursUnit Course Inputs 
I. Introduction to Retail Business (12 hours): Definition - Functions of Retailing - 

Types of Retailing Forms of Retail Business Ownership; Retail Theories Wheel 
ofRetailing - Retail Life Cycle; Retail Business in India: Influencing Factors 

PresentlndianRetailScenarioandlnternationalPerspectiveinRetailBusiness. 
1. Consumer Behavior in Retail Business (14 hours): Buying Decision Process and 

itsImplications 
andlndividualFactors. CustomerShopping Behaviour, Customer Service and Customer 
Satisfaction: Retail PlanningProces: Factors to consider in preparing a Business Plan 

- Implementation and RiskAnalysis. 
IlI. Retail Operations (12 hours): Factors influencing Location of Store Market 

AreaAnalysis-TradeAreaAnalysis-RatingPlanMethod- 
SiteEvaluation;RetailOperations: StoresLayoutand VisualMerchandising.StoresDesigni 
ng.Space 

Retailing-Influenceof Group on 

Principal 
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Planning. InventoryManagement,MerchandiseManagement,andCategoryManageme 
. RetailMarketingMix(16hours): Introduction;Product:Decisionsrelatedtoselectionofuo 

Ods(MerchandiseManagementRevisited)-DecisionsrelatedtoDelivery 
Pricing: Influencing Factors Approaches to Pricing- PriceSensitivity-ValuePricing- 

MarkdownPricing:Place:SupplyChannel-SCMPrinciples-RetailLogistics 
ComputerizedReplenishmentSystem-CorporateReplenishment Policies; Promotion: 
Setting Objectives Communication Effects -Promotional Mix; Human Resource 
Management in Retailing 
Compensationand PerformanceAppraisalMethods. 
Impact of Information Technology in Retailing (10 hours): Non Store Retailing (E-

Retailing)- Impact of Information Technology in Retailing Integrated Systems 
andNetworking - EDI - Bar Coding Electronic Article Surveillance - Electronic 

ShelftLabels - Customer Database Management System; Legal aspects in Retailing, 

SociallssuesinRetailing.andEthicallssuesinRetailing 
SkillDevelopmentAcetivities: 

(1) Drawaretaillifecyclechartandlistthestages 
(2) Drawachartshowingastoreoperations 
(3) Listoutthemajorfunctionsofastoremanagerdiagrammatically 
4) Listoutthecurrenttrendsine-retailing 
(5) Listoutthe factorsinfluencinginthelocationofaNewRetailoutlet 

RecommendedBooksforReference: 

of Service 

Manpower Planning -RecruitmentandTraining- 

. 

(1) SujaNair:RetailManagement, HPH 
(2) Karthic - RetailManagement,HPH 

(3) S.K.Poddar&others- RetailManagement, VBH 
(4) R.S Tiwari;RetailManagement,HPH 

(5) BarryBermansandJoelEvans: "RetailManagement-AStrategicApproach",8"edition,PHI 
(6) A.J. Lamba, TheArtofRetailing, 1stedition, TataMcGraw-Hill, NewDelhi 

(7) SwapnaPradhan, RetailingManagement, TMH 
(8) K.Venkataramana, RetailManagement,SHBP 
(9) JamesR. OgdenandDeniseT., IntegratedRetailManagement 

(10) ASivakumarRetailMarketing.ExcelBooks 

M: L 
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StreamB.Com,Semester-V 

Course-507E:QuantitativeTechniques-I 
Course Objective: Toacquaintstudents about the application of mathematical 

andstatisticaltechniquestopracticalbusinessproblems 
Pedagogy:Combinationoflectures.assignmentsandgroupdiscussions. 
WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3 

hoursUnit Course Inputs 
. ArithmeticandGeometricProgression(8hours):ArithmeticProgression,Geometric 

Term Some of n of Arithmetic Progression and 
Progression, 
GeometricProgression,Arithmetic MeanandGeometric Mean. 

II. MatricesandDeterminantsMatrices(13hours):Matrices,TypesofMatrices;Operationof 

Addition,SubtractionandMultiplicationofMatrixwithSpecialApplicationtoBusiness; Ira 
nsposeofMatrix. DeterminantsofSquareMatrix, Cramer's Rule with Two and Three 

Properties, Adjoint of a Square Matrix,andlnverseofaSquare 
Unknown 

Matrix(excludingMatrixMethod). 
III. DifferentialCalculus(13hours): VariablesandConstant,Function,Real/Valued 

Principal 
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Function. Limits of Function, Methods of Evaluating Limits, Differentiation of 
inearFunetion. Finding Maxima and Minima of a Function. Application of 
Ditlerential toCommeree.(excludingDerivations). 

I.Linear Programming (14 hours): Linear Inequalities, Liner Programming 
Fomationof Linear Programming Problems, Mode/Solutions to Linear Programming 
Problemsby Giraphie andSimplexMethod(problemsto berestrictedtotwovariables). 

.Theory of Probability (10 ours): Introduction, Random Experiments. Sample 
SpaceandProbability.TheoryoflExpectations,Random Variables,ProblemsrelatedtoProba 
bilitybascdonC'ombination.lLawofProbability.Events,andCompoundËvents. 

VITheoreticalDistribution(6hours):lntroduction,BinomialDistribution,PoissonDistribution 
NommalDistribution.andProblenms 

SkiDevelopmentActivities: 
() Apply Arithmetic Progression and Geometric Progression methods to find the 

growthrateoffoodgrains andpopulation 
()Use Matris Principles to implement food requirement and protein for two 

tamilies.Show the way in which price and demand situations will help to purchase 

goods andservicesbytheuseofmatrices 
)Select different ways to go to Bengaluru from your native place through 

permutationtechniques 
(4) Use different techniques to show price, supply and demand position for a 

partieularproduct.andalsoshow maximumandminima 
(5) Visit a nearest Industry or Computer Centre and draw Linear Programming 

Problemmodelregardingdifferentproblems.Finda solutiontothe problem

RecommendedBooksforReference 
(1) BusinessMathematies.SanchethiKapoor 
(2) BusinessMathematics,S.P.Gupta 
(3) MathematicslorCostAccountants,R. Gupta 
(4) BusinessMathematics:MadappaandSridharaRao 

(5) BusinessMathematies:Dorairaj.S.N 
(6) BusinessMathematics:B.H.Suresh 

(7) BusinessMathematies:SanchethiAggarwal 
(8) BusinessMathematics:Aggarwal 
(9) BusinessMathematics:0akandother(HimalayaPublishingHouse) 
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Specialization Stream - E: Quantitative Techniques 
StreamB.Com,Semester-VI Course-607E:QuantitativeTechniques- II CourseObjective:Toacquaintstudentswiththeapplicationofmathematicaltechniquestobusinesssitu ations 

Pedagogy:Combinationoflectures,assignmentsandgroupdiscussions WeeklyTeachingHours:4 
hoursUnit MaximumMarks: 100 Examination Duration: 3 

Course Inputs I. GamesandStrategies(1Ohours):IntroductiontoGames, Two-PersonZero-Sum 

Games,SomeBasicTerms,theMaxi-min-Mini-maxPrinciple,GameswithoutSaddle Points-Mixed. 
II. AssignmentProblems(10hours): Introduction,MathematicalFunctionoftheProblems, 

Assignment 
Problem.andTravellingSalesmanProblem. 

Cases in Assignment Problems, Typical Assignment 
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Transportation Problems (12 hours): Introduction, General Transportation Problem.1TransportationT ransportationProblem, LP Formulation of the Transportation Problem, Solution of a TransportationProblem,Finding anInitialBasic FeasibleSolution,andTestforOptimality IV 

Table,Dualityin TransportationProblem,Ioopsin 

DecisionAnalysis(10hours):Introduction,DecisionMakingProblem,DecisionMakingPr ocess,DecisionMakingEnvironment,DecisionunderUncertainty, Decisions underRisk.andDecisionTreeAnalysis. V. Simulation (12 hours): Introduction, Why Simulation, Methodology of Simulation,Simulation Models, Event-Type Simulation; Generation of Random Numbers: Monte-Carlo Simulation, Simulation of Inventory Problems, Simulation of Queuing 

System,SimulationofMaintenanceProblems,SimulationoflnvestmentandBudgeting.Si mulationofJobSequencing,Advantagesand LimitationsofSimulation. VI. Project Management (10 hours): Introduction, Basic Concepts of Network Analysis, Time Estimates in Vertical Path Analysis, PERT and CPM, Simple Problems on PERTandCPM. 

SkillDevelopmentActivities: 
(0) Playgameforcompetingwiththerivaltrader,findGamesStrategiestowithstandinthe game 
(2) Giveanassignmenttoaparticularpersonwhoiscapabletofindsuitablemeasurestoparticular 

assignedtask 
(3) Find the least root to go to the places when a travelling agent is supposed to visit 

morethantwoplaces simultaneously 
(4) Findstrategies forassigningaparticulartasktovariouspersons 
(5) Howsimulationcanbederivedandgivesuitableexamples 
(6) Experimentdifferenteventsforfindingsolutionforprobableevents 

RecommendedBooksforReference: 
(1) BusinessMathematies,SanchethiKapoor 
(2) BusinessMathematics,S.P.Gupta 
(3) MathematicsforCostAccountants,R.Gupta 
(4) Business/Mathematics:MadappaSridharaRao 
(5) BusinessMathematics:Dorairaj,.S..N 
(6) BusinessMathematics:B.H.Suresh 
(7) BusinessMathematics:SanchethiAggarwal 
(8) BusinessMathematics:Aggarwal 
(9) Business/Mathematics:0akandother(HimalayaPublishing House) 

(10) KantiSwarup.P.KGuptaMan Mohan,OperationsResearch 
(1) V.K.Kapoor.Quantitative Techniques 
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