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DVV Clarification for 1.2.1 Percentage of Programmes in which Choice Based Credit System (CBCSY

clective courses system has been implemented

I.2.1.1. Number of Programmes in which CBCS/Elective system implemented.

HET Input:2

e DVV had sought clarification for the structure of program clearly indicating courses,

credits/Electives as approved by the competent board. Provide circular of programs in which
Y I

CBCS/Elective course system implemented in the last completed academic year certified by the

Registrar of the affiliating university for the year 2020-21.

e Herewith the I is attaching the document regarding the same
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D.V.S.College of Arts & Science, Shimoga

(Permanently Affiliated to Kuvempu University)

(Accredited from National Assessment & Accreditation Council at the B+ Tevel

Sir MV Road. Post Box No .81, SHIVAMOGGA-577201.Karnataka State

Ihis is 1o certify that the following mentioned papers are offered as open electives in BA and
BCom courses as approved by the affiliating university for the academic year 2020-21.

Course SEMESTER OPEN ELECTIVES ELECTIVE STUDENTS
ALLOTTED  STRENGTH
5" SEM |.International Business 1.International 27
Environment Business
2 Karnataka Economy Environment
- 3.Rural Development and 2.Karnataka 30
BA " Cooperation Economy
(Economics) i 4 Tourism Economics
6" SEM ( 1.Indian Economic 1.Indian Economic 27
Environment Environment
. 2.Public Economics 2.Public Economics |
| 3.Research Methodology 30
5" SEM ‘ 1. Advanced financial 1. Product and sales 34
| management management
- 2. Product and sales 2. Quantitative 31
BCom management | Techniques-I
3. Advanced bank
| management
4. E-Commerce-1
5. Quantitative
__ Techniques-I B
6" SEM - 1. Security analysis and 1. Retail management 34
portfolio management 2. Quantitative
© 2. Retail management techniques-11 31

P
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| 3. Life and general
insurance

| 4. E-Commerce-11
5. Quantitative
Techniques-11
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Proceedings of the |
cceedings of the meeting of the BOS (UG) in Peonomics
27-12-1016 at 11.30 AM in the (.‘:hainnan"s Chamber, Depurtment

Economics, Kuvempu University, Jnapasahiyvadri, Shankaraghatia,

of St

A thie outset, the Chairman '\'.‘c;lc'nmcd il the members of the Board ©

meeting. l _

The Board approved the B.A Syllabus ( 1 11 and
scedomnic year 2017-18, .

% At the end, the chairman !‘rh:mi;-:‘;i all the merdbers for N

involvement tn the deliberations and for their co-apereuion in co

ineClng
&

Liembers Present

!
.1.Dr. 8. Mahendra Kumar -+ 20 0 i

2. Dr. Devaraj.P : 3»*\5 2F{t [ (4

3, Dr. Shashirekha, KR } SR 18 2 i‘ \ Ay

a Wlembers Absent

1, D M, Chowdegowda

el 1223106 —
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B.A- VSEMESTER

o "
SAE-261 KARNATAKA ECONOMY- PAPER
(OPTIONAL PAPER)

O,bjectives:

. ‘ing of the Karnataka ecconomy.
I, To enable a-swdent o have an overvicw-of the working of the Karnatak,
3 " x ' 0 :

2. To cauble a-swdent to understand the changes inthe Kamataka¢conomy _

. ' . Bacdlng fccine: i thea. 1 taka economic
3. To cnable o student to understand the ‘leading issues ‘in. -the ‘Karnata

. development

| ‘Note: ‘The uward-of Tnternal Assessment (IA)-is:based:on thie performance of one:internal

‘s‘c\st and:skill devélppmient activity:(weightage:: 50%.+ 50%)

1

. Module 1:- Ka rnataka Economy, axi. overview::

I

I\'Iédulﬁ_‘)

‘Geographical feature: - fedtures of - Kamialaka: Ecnnum:.* growth. of PCY, HBI, PQLL,

Dcmugmphuc profileiof. Kamataka; trend i, populdtion: growth- arowth rate: dcns_xty,.'-.Agc'-,scx: and:

1. size composition =Recent poptlation: polxcy Rural:@tban, m:gralzon

15 Hours

B l‘uverty and: unnmployment inKar: nataloa:-
ancrt}, uraliand. urban . pov
i gcncratlon

ertyscauses- incidencesun-g

& puvcnv ailcvmuan Programs: Sclf-cmploy

wc.rment NGo! s—sc!ﬁhdpgmup;-

15 Hours

I el W
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Mpditie 3: A"nculturc Devclopnu.nt in Kamntnkn'
Tn‘ﬂd-“ in - agricultural ‘productions

‘land. mlqrms
ggncuhural pm{lucu\.“). iy Tand. s in Karnntaka - Features and’ ca.uscs low

mﬁﬂB' awater- shed, dcvclopmcm in Kamataka: Agriculturc

finance! institutional: a
nd Non- “Institutiondl ‘sources. rigation friterstnte water dispule sources-
interstate water disputes. fandiReforms:Ags

oliey-PDS. cu"“mh"“'k‘““g 910blt.ms-hgriauhurc prices:,price
P

15 -=I§6_urs_ _
‘Moduled: Tadustry & Tcrlim‘y-‘-S'&ctbr:'

. {Recent ‘“dus‘ﬂal’PO‘lt‘»}' of Goveriment.of Karatdkassmatl & miedium: scalé indusieies-
'Emponancc, growth: nnd*pmblsms-lndustrml ‘finnei-Transport-and. communication: Growth-und:
development ofiroud: Q}ld iruihw ayseI_nfon)};!l10nfirugltlnq!ugy-kumnmk;; 5 -R_u:cm Tru_del policy.

, 15 Hotrg,
Modile-5: Karnatakn State FinancialManagement:s
Sources of Revenue-Tax and-Non-Tax VAT, GST :Public Borrowing-Kamataka tax system:-
problems: Growthiof.pubilic.expenditire-Karatika: Budger-kamataka state finance commission-
debt managenient-in K amataka:Ee Govemtinee invKamatika,
'.-1'5.'Hour§-

4]
i

Refercnu: Books::

. Prasamma, T & Rajanna, K A 2012); Kafnataka -Economy: Collcg,e Book House,
‘Bangalore

.- Govt., of:Indin(2010);Kamaiaka-development: Report, € Govtyof Indm
3 .m;ﬁr ('?012) sTor i wOFEd. Xy, woE B doﬂmd&

. 7o, S wot (0M)IFRE VORI, HoTIS ERYR, doridaty
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IHEB.A -V SEMESTER

' NMENT: PAPER-V
SAB240 INVERNATIONAL BUSINESS ENVIRONMEN

(OPTIONAL PAPER).
Oljectives:. '

; _ o . Cancepts of [BE

1 To cnable the stodents to'have qndcnﬁlqndlzng01""@”?-“‘@"-“-‘} inutional Financial

2. To.ereate an-oppertuiity 1o understand:the working of TREIRLIS: LTS
Organisations andifinancisl systeny: . ot N

- r; i - e ; . . reln t 1 rlous'thconbs.

9 Todevelop skills in students to'be able to upply:theory by ““d"-rs-t_andm?-y? m and:mucro:

4 To c.nnblc'l_hcstuq_qm_sltirnpp}y_1_!;;;:knowltdgc:._gnincdrrrom-l_lm.sw.dY ol mIcro-antinEs
veonomics:in'te fieldiof intemationsl cconomics.

Note: Thewwardiof [nternal Assessment (1A)ils-based on -l]l'(;":p:c_rfqrm:lnc_c'ofroiw interun!
Aostand kil developmont uctivi ty-(weighitage: 50%.+ 50%):

}(’M{{uﬁule 1 It’:tgru;itio;ml,fi’,radc'Bgsinqs_g-z.gnﬂmn it

' Nfejai!ii_:ge'n_r_:_d-s}icﬁn.i'!_ibn_sje-'.ih.t»:'ru_'.ﬂ.f*ﬁixd=i.li,lch1al.i.ianul"t_lﬁ{1.c5r- Significance-and nature of business
ehvironmieiit = clemients ofenvironment - Global:environ ment~ Merity and'demerits-

15 Hours
Module 2: Economic Biwviromuent of Business.in India
“Ecoromic Environment of ‘Business. Significance’ and' élements  of econothic. environment ~
ceonamic systems. and "business. g'nvii‘u_'njm et ~ cednomics- pl nnding (N ITl Auyog) .in India -
Goverament policies - In @i;stﬁ_i;jal;pgli_t;ics #-Mdngt_im)t and Fiscal Policies, Public- Sector and
economic develapment |

20 Hours

Meaning —halance oﬁtmde_-an&ibala;;cc-oﬁpayménfsé structtire:of balanee of
for disequilibrium iﬁethe-bhlahée;urpayme NS~ measures: for corn:@tinﬁ-dis

exc[_i:mg_g: meaning — {.le';cnninat_ign{bf excliahge rate = ﬁxcd-andfiﬂcﬁibié-;:
and  demerits — puré_has'ing'- power: p'a_l_"i',t'y 5-l11eo;y - Dment

PBYMENts — causes
equilibrium ~ foreign
xehange mte— merits
and. supply  theory.
20-Hours

WL LS
"~ Principal
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el = Meejis - Demerits with 1pecing

¢ institutions, M,
3 Mh !Ilftl) W’l{) Tll f
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Module 5: Economic Reformy 15 Hours

Economic R -
Reforms — Need for Beonamic. Rv.f'nnm -

, I Mitin  features .
changes =privatization, globnlization and liberalizotion 3 0f reforms - strucuieal

' 10 Hours

|
References: : <
. i ’ ‘,_

I, Gupta. K.R (2009), International Economics Vol 1&2, Atlantic Poblisher, New Delbi
. 2. Rajkumar (2008), lntcmntloml Econontics, Excel Books Publisher, New Delhi
.. 3. Francies Cherunilam: '(2010); Intemntional Economics, ‘Tata Megraw Hilf Publisher, New
Delhi
4 ‘Desai; § S M & Nirmala Bhalerao (2008 ), Intemational Economics, Himalaya
+ Publisher, Mumbai
5. Malhotra. V.K. {2012), Intcrnstional Economics, Anmo) Publisher, New. Dethi,
6. Mithani. D. M (2005),The Essence of latemationai Eeonamics; Himalaya Publisher,

Mumbai : S |
7. Mithani. D. M-(2010); Iritemuiional Economics, Himalaya Publisher, Mumbai
8. Bhatia. H. L (”009),]ntcrnauanal ‘Economics, Vikas Publication pvt.Ld, New Dethi
| .9, Peter H Linden (7004) fnternational: Economscs. Richard:D frn in Publisher, Defhi 'e_y
* 0. Dr. Shymasundar. (’?Dl 1), International Economics, Basava Prakashan, Shimoga

11 s (2015), ©0I0RAL0D sprou, i, Wt S, Bodes
| ovE, Bondsed
12, ;:;.s?’rlr-' (2015)p0B800ORE w8

13, E";o:'oér'fbd B 9C° (‘70l4} wo%m&cc& Slatp o
14, aegod, B T (mﬁn.aaddmarab aqirmﬁ 233 wn'oziai =

o s, ART
15, 3. w}bﬁoodd (’!un) ﬁoa’do"c.:to‘b eqfrz-w 2% T
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Kuvempu Universiry
Department of Post-Graduate Studies and Research in Commerce
Jnana Sahyadri. Shankaraghatta 577 451 (Shivamogga District. Karnataka)
e-nuil: commerce @kuvempuacan |

Minutes of the Meeting of Board of Studies in Commerce (UG) held on Friday. 29
December 2017 at 11 am in the DoS in Commerce, Kuvempu University, Juana

Sahyadri
Members:
(1) SriUmapathiK G (4) Smt V Shalim
(2)  SriPoornesh K (3)  Sri B Mallesht Nuik

(3) SriBR Dayananda (6) J. Madegowda: Charman

After the formal welcome by the chairman. the Board took up the subjects listed i the

Agenda for discussion and after discussion resolved appropriately as presented below

(1) Review of Question Papers set for April/November 2017 examinations

The Board reviewed the question papers set for Aprl/November 2017
examinations of B.Com (both regular and distance mode) and found them m
order.

(2) DPreparation and approval of Panels of Examiners for April/November 2018
examinations of B.Com (both regular and DDE)

The Board prepared and approved the Pancels of Exanuncis for B.Com
examinations. 2018 (both regular and distance mode). and authonized the
Chairman to send the same to the Registrar (Eval) separately ( Appendix — 1)

(3) Revision and approval of curricula of B.Com (regular) programme

The Board prepared and approved the thoroughly revised and comprehensive
wurse curricula B.Com programme (Regular). Further. the Board resnlved 1o
rcommend to the Faculty of Commerce for its consideration and approy.l
(Appendix — 2).

(4)  Any other subject with the permission of the Chairman: Question Papers
Members of the Board discussed the issue of wanslating the question papers of
quantitative courses from English o Kannada from the points of view of s
utility to the students, time and cost factors. and resolved 0 have the guestion
papers of quantitative courses only in English.

Signature of Members:
(1) SnnUmapathiK G (3) SnB R Dayananda
(2)  SriPoornesh K (4) SriB Malleshi Naik
(J. Madegowda)
Charman

= Principal
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SpecializationStream—
B:MarketingStreamB.Com,Seme
ster-V

Course-507B:ProductandSalesManagement

CourseObjective: Toacquaintstudentswithadequateknowledgeofproductandsalesmanagement
Pedagogy:Combinationoflectures.assignmentsandgroupdiscussions.
WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3
hoursUnit Course Inputs

I

I11.

IV.

Introduction to Product Management (12 hours): Meaning, Definition of
Product.Market - Market focused Organization; Functionally focused Organization;
ProductManagement — Facts VsFiction; Changes affecting Product Management: and
ProductStrategy.

Product Planning and Management (12 hours): Meaning, Definition and
Objectivesof Product Planning; Frequent mistakes in Planning; Planning Process;
Components ofa good Plan; Product Life Cycle; Market Growth: Product
Attractiveness - Factorsinfluencing a Product; Threat of New Entrants, Product
Differentiation: BargainingPower of Buyers and Suppliers; Pressure from Substitutes;
Environment Analysis; andProductLineManagement.

New Product Development(12hours):Meaning,DefinitionandOrganization forNew
Product Development: Idea Generation and Screening; Concept of Developmentand
Evaluation: ~ New  Product  Development and  Evaluation;  Product
Modification:ProductVariants;BrandExtension; TestMarketing,EvaluationforMarketAc
ceptance:CommercializationandProductFailure.

Salesman( 14hours):Meaning,DefinitionandQualitiesofagoodSalesman,Recruitment of
Salesmen in the Organization. Product, Knowledge, Planned Selling,Approach-Pre-
Approach-Meeting.Objectives,ClosingtheSale-ScalesCall;CustomerPsychology-
BuyingMotivesofourCustomer,EffectiveSpeaking,Consumer  Products  FsIndustrial
Products Selling - Trade Relations =S ales
PersonnelRecruitment,Selection, Training,andRemuneration.

—

v I:h“h._
Principal

D.V.S. College of Arts & Sclenre
Shivamogga, =~



V. Sales and Marketing System (14 hours): Meaning, Definition, Objectives of

Sales.Promotion SchemesandSituationsin which _ they
Launched.42DirectPremiums(Branded  Packs, Price Rebates, Quantity Deals,
Sampling.erc). Criteria for

.iudgingtthucccs;sorFailureofSalesPromotionSchemes,WhatSalesPromotioncanacl_liev
¢ and its Limitations: Consumer Contests, Interim Action Premiums
(Coupon.Offers.efc).Self-LiquidatingPremium;Survey of
GiftSchemeWindowDisplay. Typesof
Dea It:rI’r(mu}lin|1Schcmes.Who]csaleandRetailTrade(DiscountandBonuslncentivesfort
he TradeSalesPromotionandIndustrialProducts-MerchandisingandDisplay-SalesAids
andDealers Aids.
Marketing  System - Marketing Channels Behavioral Process in Marketing
Channels.Designing Channels, Channels of Distribution and Promotion, Physical
Distribution;andFactors affectingChannelChoice.
SkillDevelopmentActivities:
(1) Selectanyproductandexaminethefeaturesofchannelsselectedfordistribution
(2) Visilam_\'m'gatli7,:11innzlmlumicrslandahnu:rcmuncmlinnandinccmivestosatcsman
(3) Chartoutproductplanningprocess
(4)  ChartSalesPromotionschemesoftwoconsumerdurableproductsandtwonon—
consumerdurableproducts
(5)  Identifyaproductandpositionitinthemarket-chartitout
RecommendedBooksforReference:
(1) LehmannR.Donald& Winer.S. Russell:ProductManagement: TataMcGraw-
Hilllidition:3" Edition
(2)  SUHR.Richard.CundiffW . EdwardandGovoniAPNorman,SalesManagementDecisions,S
trategiesandCases:Prentice HallofIndia (P)Ltd:New Delhi
(3 RamanujamandMajumdar Product management
(4)  ChunawallaS.A.Product management.
(3)  Aswathappa.Productmanagement
() VermaandAgarwal Salesmanagement

v \Ds
Principal
t5 & Sclence

D.V.S. College of Art
Shivamoggs.
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SpecializationStream—
B:MarketingStreamB.Com,Seme
ster-VI

Course- 607B:RetailManagement

CourseObjective:To acquaint
studentsabouttheconsumerbehaviorinretailmanagementPedagogy:
Combinationoflectures,assignmentsandgroup discussions.

WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3
hoursUnit Course Inputs

1.

Introduction to Retail Business (12 hours): Definition — Functions of Retailing -
Types of Retailing — Forms of Retail Business Ownership; Retail Theories — Wheel
ofRetailing — Retail Life Cycle; Retail Business in India: Influencing Factors —
PresentIndianRetailScenarioandInternationalPerspectiveinRetailBusiness.

Consumer Behavior in Retail Business (14 hours): Buying Decision Process and
itslmplications on Retailing—Influenceof Group
andIndividualFactors,CustomerShopping Behaviour, Customer Service and Customer
Satisfaction: Retail PlanningProcess: Factors to consider in preparing a Business Plan
— Implementation and RiskAnalysis.

Retail Operations (12 hours): Factors influencing Location of Store - Market
AreaAnalysis-TradeAreaAnalysis—RatingPlanMethod-
SiteEvaluation;RetailOperations:StoresLayoutand VisualMerchandising,StoresDesigni
ng.Space

Principal

0.V.S. College
Shivamogga.

of Arts & Science



I‘!nnning.ln\'cnlm'_\'Munuuc

V.

. ment.MerchandiseManagement,andCategoryManagement.
RetailMarketingMix(1 6hours):Introduction;Product:DecisionsrelatedtoselectionofGo
ods(MerchandiseManagementRevisited)-DecisionsrelatedtoDelivery — of  Service;
Pricing: Influencing Factors — Approaches to Pricing — PriceSensitivity-ValuePricing-
M arkdownPricing:Place: SupplyChannel-SCMPrinciples—Retail Logistics—
(0“_11711181&zedReplcnishmenlSystem—CorporateRep]enishment Policies; Promotion:
Setting Objectives — Communication Effects -Promotional Mix; Human Resource
Management in  Retailing — Manpower Planning —RecruitmentandTraining-
Compensationand PerformanceAppraisalMethods.

Impact of Information Technology in Retailing (10 hours): Non Store Retailing (E-
Retailing) - Impact of Information Technology in Retailing - Integrated Systems
andNetworking — EDI — Bar Coding — Electronic Article Surveillance — Electronic
ShelfLabels — Customer Database Management System; Legal aspects in Retailing,
SociallssuesinRetailing.andEthicallssuesinRetailing.

SkillDevelopmentActivities:
(1) Drawaretaillifecyclechartandlistthestages

{'}

2) Drawachartshowingastoreoperations

(3) Listoutthemajorfunctionsofastoremanagerdiagrammatically

(4) Listoutthecurrenttrendsine-retailing

(5) Listoutthe factorsinfluencinginthelocationofaNewRetailoutlet
RecommendedBooksforReference:

(h
(2)
(3)
(4)

SujaNair;RetailManagement, HPH

Karthic — RetailManagement, HPH

S.K.Poddar&others— RetailManagement,VBH

R.S Tiwari;RetailManagement, HPH
BarryBermansand.loelEvans:"Relai]Management—AStrategicApproach",8”‘cdition,PHI
A.J. Lamba, TheArtofRetailing, Istedition, TataMcGraw-Hill, NewDelhi
SwapnaPradhan,RetailingManagement, TMH

K.Venkataramana, RetailManagement, SHBP

JamesR. OgdenandDeniseT.,IntegratedRetailManagement
ASivakumarRetailMarketing,ExcelBooks

AL LM
- Phincipal
§ Arts & Science

y.S. College ©
g Shivamogga-

Specialization Stream — E: Quantitative Techniques



é

StreamB.Com,Semester—V
Course — 507E:QuantitativeTechniques— I
Course Objective: Toacquaintstudents about the application of mathematical
andstatisticaltechniquestopracticalbusinessproblems
Pedagogy:Combinationoflectures,assignmentsandgroupdiscussions.
WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3
hoursUnit Course Inputs

I. ArithmcticandGeometricProgression(Shours):ArithmeticProgression,Geometric
Progression.  Some  of n™  Term of  Arithmetic Progression  and
GeometricProgression,Arithmetic MeanandGeometric Mean.

I1. MatricesandDetcrminantsMatrices(l3hours):Matrices,TypesofMatrices;Operationof
Addition.SubtractionandMu]tiplicationofMatriXWithSpecialApplicationtoBusiness;Tra
nsposeofMatrix.DeterminantsofSquareMatrix,Cramer’s Rule with Two and Three
Unknown  Properties, Adjoint of a Square Matrix,andInverseofaSquare
Matrix(excludingMatrixMethod).

I11. DifferentialCalculus( 13]1ou1‘s):VariablesandConstant,Function,RealNalued

M
Principal
D.V.S. College of Arts & Sclence
Shivamogga.



]'f”“‘““‘”‘ llll'llil-‘& ol Function, Methods of Evaluating Limits, Differentiation of
11‘"‘9411‘1'lt!u‘non. Finding Maxima and Minima of a Function, Application of
”_'“““'“"‘““1 toCommerce.(excludingDerivations).

lj'“ Ll I"'f‘l-’l{'“““““ﬂ: (14 hours): Linear Inequalities, Liner Programming,
|;t“1‘mammm.1 ‘l.lnc;.u' l’mg{'mmning Problems, Mode/Solutions to Linear Programming
! ‘“‘I‘Ik‘m‘*h} Graphic andSimplexMethod(problemsto berestrictedtotwovariables).
Fheory of Probability (10 hours): Introduction, Random Experiments, Sample
SpaccandProbability. Theoryoflixpectations,Random Variables. ProblemsrelatedtoProba
bility basedonCombination,Lawo(Probability, Events,andCompoundEvents.

VITheoretieal Distribution(6hours): Introduction, Binomial Distribution,PoissonDistribution

NormalDistribution.andProblems

SkillDevelopmentActivities:

(N

(2)

(M

Apply  Arithmetic  Progression and Geometric Progression methods to find the
growthrateoffoodgrains andpopulation

Use Matrix Principles to implement food requirement and protein for two
tamilies.Show the way in which price and demand situations will help to purchase
goods andservicesbytheuseofmatrices

Select  different ways to go to Bengaluru from your native place through
permutationtechniques

Use different techniques to show price, supply and demand position for a
particularproduct.andalsoshow maximumandminima

Visit a nearest Industry or Computer Centre and draw Linear Programming
Problemmodelregardingdifferentproblems.Finda solutiontothe problem

Recommended BooksforReference:

(n
(2)
(3)
()
(3)
(0)
(7)
(8)
(V)

BusinessMathematics.SanchethiKapoor
BusinessMathematics.S.P.Gupta
MathematicsforCostAccountants,R.Gupta
BusinessMathematics:MadappaandSridharaRao
BusinessMathematics:Dorairaj,S.N

BusinessMathematics: B.H.Suresh
BusinessMathematics:SanchethiAggarwal
BusinessMathematics: Aggarwal
BusinessMathematics:Oakandother(HimalayaPublishingHouse)
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Specialization Stream - E: Quantitative Techniques

StreamB.Com,Semester—Vl

Course—(ﬂ]?E:QuantitativeTechniques -1I

lerse()bjectivc:Toacquaintstude

_ ntswilhtheapplicationofmathematiCa[techniquestobusinesssitu
ations

Pedagogy:(‘.ombinationoﬂectures,assigllmentsandgroupdiscussions

WeeklyTeachingHours:4 MaximumMarks: 100 Examination Duration: 3
hoursUnit

Course Inputs
[ GamesandStrategics( 1 Ohours):IntroductiontoGames, Two-PersonZero-Sum
Games,SomcBasicTerms.lheMaxi-min—Mini-maxPrinciple,GameswithOutSﬁddle
Points-Mixed.

I1. AssignmentProblems( 1 Ohours):Introduction, MathematicalF unctionoftheProblems,

Assignment  Cases  in Assignment  Problems,  Typical  Assignment
]’1'0hlcm.andTravellingSa]esmanProblem.

o™

— Principal

D.V.S. College of Arts & Sclerae
Shivamogga.



I,

V.

VI.

I) ranspnlrllaliml Problems (12 hours):
.] roblem. Transportation lit
‘I'r:lnxpnrlul'manhlcm. LP
| ransportationProblem, Find

120 ) .lnlmducli(m, General  Transportation

G a It.,ll)uall!ym - franﬁpnrtaliunPmb!cm,l,ur}psin

Formu a}lfm of the I'ransportation Problem, Solution of a

Detistondn Ing anlnitial Basic FcasiblcSoIuliun,andTestf'or()ptimalily
: nalysis(10hours):Introduction DecisionMakingProble i

oess, Decisionage o o easionMakingProblem, DecisionMakingPr
. i ak |f1gl:nv|nmmcnt,Dccls|onundcrUncertainty,Decisiuns

underR mk.undI)ccmmn'l'rcc/\naiysis

k;;mull'zlltlmn “(12 ‘hnurs}. Introduction, Why  Simulation, Methodology of

.Nmutd .I(.?II.SI.IHUMI‘IUH M{)dcls, Event-Type Simulation; Generation of Random

umbers: Monte-Carlo Simulation, Simulation of Inventory Problems, Simulation of

Queuing

Syslup,S||T1uIalimmiMuin1enanceI’roblems,SimuIa[ionoﬂnvestmentandBudgeting,Si

mulalmnnf.lnlﬁcqucncing,AdvanlagesandLimitationsofSimuIalion.

Dt : i i

ll‘{}jtt! ‘I\‘/Ilnnagerr!cnt (10 hours): Introduction, Basic Concepts of Network

Analysis, Time Estimates in Vertical Path Analysis, PERT and CPM, Simple

Problems on PER TandCPM.

SkillDevelopmentActivities:

(1)
(2)

(3)
(4)

(5)
(6)

l’luygumcl'm’compclingwilhIhcrivaltrader.ﬁndGamesStrategiea;[owithstandinthc game
(iiveanassignmenlloapamicu!arpersonwhoiscapablctoﬁndsuitablemeasurestopanicular
assignedtask

Find the least root to go to the places when a travelling agent is supposed to visit
morethantwoplaces simultancously

Iindstrategies forassigningaparticulartasktovariouspersons
I-Iuwsirmllationcanbedcrivedandgivesuitablecxamples
Experimentdifferenteventsforfindingsolutionforprobableevents

RecommendedBooksforReference:

(1)
(2)
(3)
(4)
(5)
(0)
(7)
(8)
)
(10)
(1)

BusinessMathematics,SanchethiKapoor
BusinessMathematics,S.P.Gupta
MathematicsforCostAccountants,R.Gupta
BusinessMathematics:MadappaSridharaRao
BusinessMathematics:Dorairaj,S.N
BusinessMathematics:B.H.Suresh
BusinessMathematics:SanchethiA ggarwal
BusinessMathematics:Aggarwal
BusinessMathematics:Oakandother(HimalayaPublishingHouse)
KantiSwarup,P.KGuptaManMohan,OperationsResearch
V.K.Kapoor,Quantitative Techniques
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