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Career Counseling, and Resume Preparation. 
Skill Development Activities: 

(1) Conduct a mock meeting and draft minutes of the meeting  
(2) Draft a letter of enquiry to purchase a laptop  
(3)  Draft your bio-data  

Recommended Books for Reference: 
(1) Soft Skills of Personality Development: C.G.G Krishnamacharyulu and Lalitha 
(2) Lesikar, R.V. and Flatley, M.E. Basic Business Communication Skills for 

Empowering the Internet Generation, TMH, New Delhi.  
(3) Rai and Rai: Business Communication Himalaya Publishing House 
(4) Ludlow, R. and Panton, F. (1998). The Essence of Effective Communications, Prentice 

Hall of India Pvt. Ltd 
(5) M.S. Rao : Soft Skills – Enhancing Employability I.K. International  
(6) Rao and Das: Communication Skills  
(7)  Adair, J. (2003). Effective Communication. Pan McMillan.  
(8) Thill, J.V. and Bovee, G. L, Excellence in Business Communication, TMH, New 

York.  
(9) Bowman, J.P. and Branchaw, P.P, Business Communications: From Process to 

Product. Dryden Press, Chicago.  
(10) Sharma S.P and Others, Business Communication   
(11) Rajkumar, Basic of Business Communication  
(12) Banerjee: Soft Skills Business and Professional Communication, I.K. International 
 

Specialization Stream – A: Finance Stream 

B.Com, Semester – V 

Course – 507A: Advanced Financial Management 

Course Objective: To acquaint students with the ways of mobilizing and using of financial 
resources by industrial enterprises 

Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours:4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Investment Decisions and Risk Analysis (14 hours): Risk Analysis – Types of Risks 
– Risk and Uncertainty – Techniques of Measuring Risks – Risk Adjusted Discount 
Rate Approach – Certainty Equivalent Approach – Sensitivity Analysis - Probability 
Approach - Standard Deviation and Co-efficient of Variation – Decision Tree Analysis 
and Problems, 

II. Sources of Capital (12 hours): Long Term Sources – Meaning – Equity Shares – 
Preference Shares – Debentures – Differences between Shares and Debentures – 
Retained Earnings – Long Term Loans and Loans From Financial Institutions. 

III. Capital Structure Theories (10 hours): Introduction – Capital Structure – Capital 
Structure Theories - Net Income Approach - Net Operating Income Approach - 
Traditional Approach – MM Approach and Problems. 

IV. Dividend Theories (12 hours): Introduction – Irrelevance Theory – MM Model; 
Relevance Theories - Walter Model - Gordon Model and Problems on Dividend 
Theories. 

V. Planning and Forecasting of Working Capital (14 hours): Concept of Working 
Capital – Determinants of Working Capital – Estimating Working Capital Needs – 
Operating Cycle – Cash Management – Motives of Holding Cash – Cash Management 
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Techniques – Preparation of Cash Budget, Receivables Management – Preparation of 
Ageing Schedule and Debtors Turnover Ratio; Inventory Management Techniques and 
Problems on EOQ. 

Skill Development Activities: 
(1) Preparation of a small project report of a small business concern covering all 

components - Finance, Marketing, Production, Human Resources, General 
administration (any one component can be selected as the title of the report)  

(2) Designing a capital structure for a trading concern  
(3) Preparing a blue print on working capital of a small concern  
(4) Prepare a chart on modes of cash budget  
(5) List out different modes of Dividend Policy  
(6) List out the companies which have declared dividends recently along with the rate of 

dividend  
Recommended Books for Reference: 
(1) Narendra Singh,  Advanced Financial Management  
(2) K. Venkataramana, Advanced Financial Management, SHBP.  
(3) Ghousia Khatoon, Mahanada B. C., Advanced Financial Management, VBH  
(4) S N Maheshwari, Financial Management Principles and Practice, Sultan Chand  
(5) Khan and Jain, Financial Management, Tata McGraw Hill  
(6) Sudhindra Bhat, Financial Management, Prentice Hall of India  
(7) Sharma and Sashi Gupta, Financial Management, Kalyani Publication  
(8) I M Pandey, Financial Management, Vikas Publication  
(9) Prasanna Chandra, Financial Management, Tata McGraw Hill  

(10) R.M Srivastava, Financial Management & Policy, Sterling publishers  
 

Specialization Stream – A: Finance Stream 

B.Com, Semester - VI 

Course – 607A: Security Analysis and Portfolio Management 
Course Objective: To acquaint students with investment decisions and portfolio management 
Pedagogy: Combination of lectures, assignments and group discussions  
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Introduction to Investment Management (15 hours): Meaning of Investment – 
Selection of Investment – Classification of Securities – Risk and Uncertainty – Types 
of Risks – Risk and Expected Return – Measurement of Portfolio Risk – Benefits of 
Diversification – Investment Strategies – Types of Companies and Stocks – Matrix 
Approach in Investment Decision and Investment Avenues 

II. Security Analysis (15 hours): Introduction – Fundamental Analysis – Economic 
Analysis – Industry Analysis – Company Analysis; Technical  Analysis  –  Dow  
Theory  –  Advanced  Declined  Theory  and  Chartism  Assumptions  of Technical 
Analysis. 

III. Modern Portfolio Theory (14 hours): Introduction – Mean – Variance Model – 
Capital Market Line – Market Portfolio – Capital Asset Pricing Model – Security 
Market Line – Beta Factor – Alpha and Beta Coefficient and Arbitrage Pricing Model. 

IV. Portfolio Management (10 hours): Markowitz Model – Sharpe Model – Jensen and 
Treynor Model. 

V. Global Markets (10 hours): Global Investment Benefits - Introduction to ADRs, 
GDRs, FCCBs, Foreign Bonds, Global Mutual Funds – Relationship between Trends 
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in Global Markets and Domestic Markets. 
Skill Development Activities: 

(1) Prepare an imaginary investment portfolio for salaried man whose income as ` 10 

lakhs per annum and estimate savings is ` 2 lakhs per annum  
(2) Make a list of 30 companies which have gone for IPO very recently  
(3) Prepare a statement showing the ups and downs in the BSE index for the last one year  

Recommended Books for Reference: 
(1) Avadhani, Investment Analysis and Portfolio Management, HPH 
(2) Preeti Singh - Security Analysis and Portfolio Management, HPH 
(3) K. Venkataramana, Security Analysis and Portfolio Management, SBHP 
(4) Kevin, Investment and Portfolio Management  
(5) Prasanna Chandra, Investment Analysis and Portfolio Management, McGraw-Hill 
(6) Sudhindra Bhat, Security Analysis and Portfolio Management - Fischer and Jordan, 

Security Analysis and Portfolio Management, Prentice Hall  
(7) A.P. Dash, Security Analysis and Portfolio Management, I.K. Intl  
(8) Rohini Singh, Security Analysis and Portfolio Management  
(9) Punithvathy Pandian, Security analysis & portfolio Management 

 

Specialization Stream – B: Marketing Stream 

B.Com, Semester – V 

Course – 507B: Product and Sales Management 

Course Objective: To acquaint students with adequate knowledge of product and sales 
management 
Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Introduction to Product Management (12 hours): Meaning, Definition of Product, 
Market - Market focused Organization; Functionally focused Organization; Product 
Management – Facts Vs Fiction; Changes affecting Product Management; and Product 
Strategy.  

II. Product Planning and Management (12 hours): Meaning, Definition and Objectives 
of Product Planning; Frequent mistakes in Planning; Planning Process; Components of 
a good Plan; Product Life Cycle; Market Growth; Product Attractiveness - Factors 
influencing a Product; Threat of New Entrants, Product Differentiation; Bargaining 
Power of Buyers and Suppliers; Pressure from Substitutes; Environment Analysis; and 
Product Line Management.  

III. New Product Development (12 hours): Meaning, Definition and Organization for 
New Product Development; Idea Generation and Screening; Concept of Development 
and Evaluation; New Product Development and Evaluation; Product Modification; 
Product Variants; Brand Extension; Test Marketing, Evaluation for Market 
Acceptance; Commercialization and Product Failure.  

IV. Salesman (14 hours): Meaning, Definition and Qualities of a good Salesman, 
Recruitment of Salesmen in the Organization, Product, Knowledge, Planned Selling, 
Approach - Pre-Approach-Meeting, Objectives, Closing the Sale-Scales Call; 
Customer Psychology - Buying Motives of our Customer, Effective Speaking, 
Consumer Products Vs Industrial Products Selling - Trade Relations –S ales Personnel 
Recruitment, Selection, Training, and Remuneration.  
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V. Sales and Marketing System (14 hours): Meaning, Definition, Objectives of Sales, 

Promotion Schemes and Situations in which they Launched. 42 Direct Premiums 
(Branded Packs, Price Rebates, Quantity Deals, Sampling, etc), Criteria for Judging 
the Success or Failure of Sales Promotion Schemes, What Sales Promotion can 
achieve and its Limitations; Consumer Contests, Interim Action Premiums (Coupon, 
Offers, etc), Self-Liquidating Premium; Survey of Gift Scheme Window Display, 
Types of Dealer Promotion Schemes, Wholesale and Retail Trade (Discount and 
Bonus Incentives for the Trade Sales Promotion and Industrial Products -
Merchandising and Display - Sales Aids and Dealers Aids.  
Marketing System - Marketing Channels Behavioral Process in Marketing Channels, 
Designing Channels, Channels of Distribution and Promotion, Physical Distribution; 
and Factors affecting Channel Choice. 

Skill Development Activities: 
(1) Select any product and examine the features of channels selected for distribution 
(2) Visit any organization and understand about remuneration and incentives to salesman  
(3) Chart out product planning process  
(4) Chart Sales Promotion schemes of two consumer durable products and two non–

consumer durable products 
(5) Identify a product and position it in the market – chart it out  

Recommended Books for Reference: 
(1) Lehmann R. Donald &Winer. S. Russell; Product Management; Tata McGraw-Hill 

Edition; 3rd Edition 
(2) Still R. Richard, Cundiff W. Edward and Govoni A P Norman, Sales Management 

Decisions, Strategies and Cases; Prentice Hall of India (P) Ltd; New Delhi 
(3) Ramanujam and Majumdar, Product management 
(4) Chunawalla S.A, Product management.  
(5) Aswathappa, Product management 
(6) Verma and Agarwal, Sales management 

 

Specialization Stream – B: Marketing Stream 

B.Com, Semester – VI 

Course – 607B: Retail Management 

Course Objective: To acquaint students about the consumer behavior in retail management 
Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Introduction to Retail Business (12 hours): Definition – Functions of Retailing - 
Types of Retailing – Forms of Retail Business Ownership; Retail Theories – Wheel of 
Retailing – Retail Life Cycle; Retail Business in India: Influencing Factors – Present 
Indian Retail Scenario and International Perspective in Retail Business. 

II. Consumer Behavior in Retail Business (14 hours): Buying Decision Process and its 
Implications on Retailing – Influence of Group and Individual Factors, Customer 
Shopping Behaviour, Customer Service and Customer Satisfaction; Retail Planning 
Process: Factors to consider in preparing a Business Plan – Implementation and Risk 
Analysis. 

III. Retail Operations (12 hours): Factors influencing Location of Store - Market Area 
Analysis – Trade Area Analysis – Rating Plan Method - Site Evaluation; Retail 
Operations: Stores Layout and Visual Merchandising, Stores Designing, Space 
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Planning, Inventory Management, Merchandise Management, and Category 
Management. 

IV. Retail Marketing Mix (16 hours): Introduction; Product: Decisions related to 
selection of Goods (Merchandise Management Revisited) – Decisions related to 
Delivery of Service; Pricing: Influencing Factors – Approaches to Pricing – Price 
Sensitivity - Value Pricing – Markdown Pricing; Place: Supply Channel – SCM 
Principles – Retail Logistics – Computerized Replenishment System – Corporate 
Replenishment Policies; Promotion: Setting Objectives – Communication Effects - 
Promotional Mix; Human Resource Management in Retailing – Manpower Planning – 
Recruitment and Training – Compensation and Performance Appraisal Methods. 

V. Impact of Information Technology in Retailing (10 hours): Non Store Retailing (E-
Retailing) - Impact of Information Technology in Retailing - Integrated Systems and 
Networking – EDI – Bar Coding – Electronic Article Surveillance – Electronic Shelf 
Labels – Customer Database Management System; Legal aspects in Retailing, Social 
Issues in Retailing, and Ethical Issues in Retailing. 

Skill Development Activities: 
(1) Draw a retail life cycle chart and list the stages  
(2) Draw a chart showing a store operations  
(3) List out the major functions of a store manager diagrammatically 
(4) List out the current trends in e-retailing 
(5) List out the factors influencing in the location of a New Retail outlet 

Recommended Books for Reference: 
(1) Suja Nair; Retail Management, HPH  
(2) Karthic – Retail Management, HPH  
(3) S.K. Poddar & others – Retail Management, VBH 
(4) R.S Tiwari ; Retail Management, HPH  
(5) Barry Bermans and Joel Evans: "Retail Management – A Strategic Approach", 8th 

edition, PHI 
(6) A.J. Lamba, The Art of Retailing, 1st edition, Tata McGraw-Hill, New Delhi  
(7) Swapna Pradhan, Retailing Management, TMH  
(8) K. Venkataramana, Retail Management, SHBP  
(9) James R. Ogden and Denise T., Integrated Retail Management 
(10) A Sivakumar Retail Marketing , Excel Books  
 

Specialization Stream – C: Banking and Insurance Stream 

B.Com, Semester – V 

Course – 507C: Advanced Bank Management 

Course Objective: To acquaint students about the advanced aspects of banking system 

Pedagogy: Combination of lectures, assignments and group discussions 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Branch Operation and Core Banking (14 hours): Introduction and Evolution of 
Bank Management – Technological Impact on Banking Operation – Total Branch 
Computerization – Concept of Opportunities – Centralized Banking – Concept, 
Opportunities, Challenges and Implementation. 

II. Delivery Channels (14 hours): Delivery Channels – Automated Teller Machine 
(ATM) – Phone Banking – Call Centers – Internet Banking – Mobile Banking – 
Payment Gateways – Card Technologies and MICR Electronic Clearing. 
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III. Back Office Operations (12 hours): Bank Back Office Management – Inter Branch 

Reconciliation – Treasury Management – Forex Operations – Risk Management – 
Data Center Management – Network Management – Knowledge Management 
(MIS/DSS/EIS) and Customer Relationship Management (CRM). 

IV. Inter Bank Payment System (12 hours): Interface with Payment System Network – 
Structured Financial Messaging System – Electronic Fund Transfer – RTGSS – 
Negotiated Dealing Systems and Securities Settlement Systems – Electronic Money 
and E- Cheques. 

V. Contemporary Issues in Banking Techniques (12 hours): Analysis of Rangarajan 
Committee Reports – E Banking Budgeting and Banking Software. 

Skill Development Activities: 
(1) Filling of application for opening a Bank Account  
(2) Preparations of Bank Reconciliation Statement 
(3) Identify and compare the banking delivery channels of nationalized banks and private 

banks  
(4) List out the boons and the banes of computerization of banks operations  
(5) Current issues in banking technology to be discussed in class 

Recommended Books for Reference: 
(1) Kaptan S S and Choubey N S, E-Indian Banking in Electronic Era, Sarup & Sons, 

New Delhi  
(2) Vasudeva, E-Banking, Common Wealth Publishers, New Delhi 
(3) Chandramohan: Fundamental of Computer Network I.K. International Publishers 
(4) Effraim Turban, Rainer R. Kelly, Richard E. Potter, Information Technology, John 

Wiley & Sons Inc  
(5) Andrew S. Tanenbaum, Computer Networks, Tata McGraw Hill,  
(6) Padwal & Godse : Transformation of Indian Banks with Information Technology 

 

Specialization Stream – C: Banking and Insurance Stream 

B.Com, Semester – VI 

Course – 607C: Life and General Insurance 

Course Objective: To acquaint students about the principles of managing and administration 
of insurance business 
Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Introduction to Life Insurance (14 hours): Introduction to Life Insurance - Principles 
of Life Insurance - Life Insurance Products, Pensions and Annuities - Life Insurance 
Underwriting - Need for Selection - Factors affecting Rate of Mortality - Sources of 
Data - Concept of Extra Mortality - Numerical Methods of Undertaking and 
Occupational Hazards. 

II. Legal Aspects of Life Insurance (14 hours): Legal Aspects of Insurance - Indian 
Contract Act, Special Features of Insurance Contract; Insurance Laws, Insurance Act, 
LIC Act, and IRDA Act. 

III. Claim Management and Re-Insurance (12 hours): Claim Management - Claim 
Settlement - Legal Framework - Third Party Administration, Insurance Ombudsman - 
Consumer Protection Act - Re-Insurance in Life Insurance - Retention Limits - 
Methods of Re-Insurance. 

IV. Introduction to General Insurance (12 hours): Introduction to General Insurance; 
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Principles of General Insurance, Types of General Insurance - Personal General 
Insurance Products (Fire, Personal Liability, Motors, Miscellaneous Insurance); 
Terminology, Clauses and Covers, Risk Assessment, Underwriting and Ratemaking, 
Product Design, Development and Evaluation and Loss of Provincial Control. 

V. Insurance Industry (12 hours): Insurance Industry - Brief History - Pre 
Nationalization and Post Nationalization - Current Scenario, and Re-Insurance – 
Functions. 

Skill Development Activities: 
(1) Calculation of policy premium with imaginary figures  
(2) Calculation of fair claims with imaginary figures  
(3) Preparation of list occupational hazards under life insurance  
(4) List out top 10 private life insurance companies 
(5) Write a note on the current developments under IRDA Act 

Recommended Books for Reference: 
(1) Annie Stephen L, HPH  
(2) P. Perya Swamy, Principles and Practice of Life Insurance 
(3) Raman B, Your Life Insurance, Hand Book  
(4) William C. Arthur, Risk Management and Insurance 
(5) G. Krishna Swamy,  A Text book on Principles and Practices of Life Insurance 
(6) Gopal Krishnan, Liability Insurance  
(7) Aramvalarthan,  Risk Management I.K. Intl  
(8) Mishra M.N, Insurance Principles and Practice  
(9) Bose A.K, Engineering Insurance  
(10) Fire Insurance Claim, Insurance institute of India 
(11) P. K Gupta, Insurance and Risk Management 
 

Specialization Stream – D: E-commerce Stream 

B.Com, Semester – V 

Course – 507D: E-Commerce – I 

Course Objective: To acquaint students about programming language ‘C’ 
Pedagogy: Combination of lectures, assignments and group discussions 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. E-Commerce (8 hours): E-Commerce Vs E-Business, Advantages of E-Commerce, 
Internet Banking - Advantages of Online Banking, Facilities, Internet Banking in 
India, ATM, Credit Card/Debit Card, Smart Card; Advantages of Internet Marketing, 
and Advertising over Internet. 

II. Introduction to HTML (10 hours): HTML Documentation, Structure and Tags, 
Defining Web Page Appearance, Text Formatting, Writing simple HTML Documents, 
Front Page, Advantages and Options.  

III. Introduction To ‘C’ (3 hours): History of ‘C’, Features and Merits of ‘C’, Basic 
Structure of a ‘C’ Program, Character Set, Key Words, Identifiers, Data Types, 
Constants and Variables, Data Type Declaration Statement, Assigning Values to a 
Variable, Operators, Expressions, Loading, Editing, Saving and Executing C 
Programs, and Turbo ‘C’ Hot Keys 

IV. Input/Output Statements (15 hours): Input/Output Statements - Unformatted 
(Getchar; Putchar; Gets; Puts; Getch; Gerche) and Formatted I/O Functions (Scanf; 
Printf); Program Flow Control Statements, Branching Statements, Looping Statements, 
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Jumping Statements, If Statement, If-else Statement, Switch Statement, While 
Statement, Do-While Statement, For Statement, and Nested for Loop Statement.  

V. Arrays (8 hours): One Dimensional Array, Two Dimensional Array, and Library 
Functions (Abs, Sqrt, Pow).  

VI. Writing Simple Programmes Using ‘C’ (20 hours): Language involving Arithmetical 
Operations on Numbers, Number Generations of Various Types - Natural Numbers, 
Even and Odd Numbers, Multiplication Table, Fibonacci Series, Factorial of A 
Number, Array Addition, Inverse of Matrix, Use of Formulas - Simple Interest, 
Compound Interest, Area Calculations, etc.  

Skill Development Activities: 
(1) Write a C Program to find the area and circumference of the circle 
(2) Write a C Program to show the use of Char and String used 
(3) Write a C Program to the use of Do and While statement 
(4) Write a C Program to show the use of mul and pow functions 
(5) Write a Program to display the growth of a fixed deposit in a bank 
(5) Write a C Program for finding Biggest and Smallest among many numbers using array 
(5) Write a C Program to show the use of Switch Case 
(5) Write a C Program for calculation of salesman's commission 
(5) Write a C Program for preparation of marks statement  
(5) Write a C Program to show arithmetical operations on numbers  
(5) Write a C Program to calculate simple interest and compound interest  
(5) Write a C program to find whether the number is a perfect square or not  
(5) Write a HTML document for display of an Advertisement message with suitable tags 
(5) Write a HTML document to show a moving message on the screen 

Recommended Books for Reference: 
(1) Rajaraman, Computer Programming in ‘C’ (Prentice Hall of India).  
(2) Yashwanth, P. Kanetkar, Let Us C (BPB Publications). 
(3) Byron S Gottrifried, Programming with C (Tata McGraw Hill Publishing Co. Ltd)  

 
Specialization Stream – D: E-commerce Stream 

B.Com, Semester – VI 

Course – 607D: E-Commerce – II 
Course Objective: To acquaint students with knowledge about internet and visual basics 
Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Introduction to Internet (6 hours): Meanings of Internet and Intranet, Modem, LAN, 
WAN, MAN, WWW; Advantages and Disadvantages of Internet. 

II. Email (6 hours): Meaning, Advantages, Steps in Creating E-Mail ID, Internet 
Browsing, Information through Web-Sites, Search Engines, and Browser (Internet 
Explorer). 

III. Power Point (16 hours): Start, End, Open, Format, Edit, Print and Save a Presentation; 
Insert, Format and Modify Text, Select a Design Template, Create a Title Slide, Create 
a Multi-Level Bulleted List Slide, Display and Print in Black and White, Describe 
Speech Recognition Capabilities of Power Point, Add Slides to and Delete Slides from 
a Presentation; Create a Presentation from an Outline and Use Outline Features, 
Change the Slide Layout, Insert and Edit Clip Art, Add a Header and Footer, Add 
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Animation and Slide Transition Effect, Create Presentation using Embedded Visuals, 
Create a Slide Background using a Picture, Customize Graphical Bullets, Create and 
Embed an Organizational Chart, Insert and Format a Table into a Slide, Add an 
Animation Scheme to selected Slides, Print Handouts, and Rearrange Slides.  

IV. Introduction to Visual Basic Programming (12 hours): Introduction to Visual Basic, 
Terminologies, Creating an Application, Modular Environment; Building an 
Application, Setting Properties of Objects, Forms; Introduction to Controls; Event-
Driven Programming.  

V. B Coding: Examining Code (12 hours): Using Object Browser, Statements and 
Functions, Conditional Statements and Looping Statements in Visual Basic; Native 
Code Compiler; Debugging, Overview of Debugging, Forms, Using Forms, Multiple 
Forms, Events; Start Up and End of Application Variables, Data Types, Scope and 
Life Time of Variables, Constants, Arrays and User-Defined Types.  

VI. Procedure (12 hours): Introduction to Procedure, Arguments and Parameters; Named 
Arguments and Optional Arguments; Controls – Using Controls, and Standard 
Controls (Custom Controls).  

Skill Development Activities: 
(1) Write the steps for addition of any two numbers in Visual Basic  
(2) Write the steps for Swapping two numbers in Visual Basic  
(3) Write the steps for finding Simple Interest/Compound Interest in Visual Basic 
(4) Write the steps for creating Presentation having atleast five slides related to a new 

product launching 
(5) Write the steps for creating Presentation having atleast four or five slides related to 

motivating the salesmen  
Recommended Books for Reference: 
(1) U. S. Pandey, Rahul Srivastava and Others, E-Commerce and Its Applications (S. 

Chand & Co)   
(2) Kamlesh N. Agarwal and Deeksha Agarwal, Business on the Net (McMillan India Ltd)  
(3) Jerke, Visual Basic  
(4) White, Visual Basic Programming  

 

Specialization Stream – E: Quantitative Techniques Stream 

B.Com, Semester – V 

Course – 507E: Quantitative Techniques – I 
Course Objective: To acquaint students about the application of mathematical and statistical 
techniques to practical business problems 
Pedagogy: Combination of lectures, assignments and group discussions. 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Arithmetic and Geometric Progression (8 hours): Arithmetic Progression, 
Geometric Progression, Some of nth Term of Arithmetic Progression and Geometric 
Progression, Arithmetic Mean and Geometric Mean.  

II. Matrices and Determinants Matrices (13 hours): Matrices, Types of Matrices; 
Operation of Addition, Subtraction and Multiplication of Matrix with Special 
Application to Business; Transpose of Matrix, Determinants of Square Matrix, 
Cramer’s Rule with Two and Three Unknown Properties, Adjoint of a Square Matrix, 
and Inverse of a Square Matrix (excluding Matrix Method).  

III. Differential Calculus (13 hours): Variables and Constant, Function, Real/Valued 
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Function, Limits of Function, Methods of Evaluating Limits, Differentiation of Linear 
Function, Finding Maxima and Minima of a Function, Application of Differential to 
Commerce, (excluding Derivations).  

IV. Linear Programming (14 hours): Linear Inequalities, Liner Programming, Formation 
of Linear Programming Problems, Mode/Solutions to Linear Programming Problems 
by Graphic and Simplex Method (problems to be restricted to two variables). 

V. Theory of Probability (10 hours): Introduction, Random Experiments, Sample Space 
and Probability, Theory of Expectations, Random Variables, Problems related to 
Probability based on Combination, Law of Probability, Events, and Compound Events.  

VI Theoretical Distribution (6 hours): Introduction, Binomial Distribution, Poisson 
Distribution, Normal Distribution, and Problems 

Skill Development Activities: 
(1) Apply Arithmetic Progression and Geometric Progression methods to find the growth 

rate of food grains and population  
(2) Use Matrix Principles to implement food requirement and protein for two families. 

Show the way in which price and demand situations will help to purchase goods and 
services by the use of matrices  

(3) Select different ways to go to Bengaluru from your native place through permutation 
techniques 

(4) Use different techniques to show price, supply and demand position for a particular 
product, and also show maximum and minima 

(5) Visit a nearest Industry or Computer Centre and draw Linear Programming Problem 
model regarding different problems. Find a solution to the problem 

Recommended Books for Reference: 
(1) Business Mathematics, Sanchethi Kapoor 
(2) Business Mathematics, S. P. Gupta 
(3) Mathematics for Cost Accountants, R. Gupta 
(4) Business Mathematics: Madappa and Sridhara Rao  
(5) Business Mathematics: Dorairaj, S. N 
(6) Business Mathematics: B. H. Suresh 
(7) Business Mathematics: Sanchethi Aggarwal 
(8) Business Mathematics: Aggarwal 
(9) Business Mathematics: Oak and other (Himalaya Publishing House) 

 

Specialization Stream – E: Quantitative Techniques Stream 

B.Com, Semester – VI 

Course – 607E: Quantitative Techniques – II 

Course Objective: To acquaint students with the application of mathematical techniques to 
business situations 
Pedagogy: Combination of lectures, assignments and group discussions 
Weekly Teaching Hours: 4 Maximum Marks: 100 Examination Duration: 3 hours 
Unit  Course Inputs 

I. Games and Strategies (10 hours): Introduction to Games, Two-Person Zero-Sum 
Games, Some Basic Terms, the Maxi-min– Mini-max Principle, Games without 
Saddle Points - Mixed.  

II. Assignment Problems (10 hours): Introduction, Mathematical Function of the 
Problems, Assignment Cases in Assignment Problems, Typical Assignment Problem, 
and Travelling Salesman Problem. 
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III. Transportation Problems (12 hours): Introduction, General Transportation Problem, 
Transportation Table, Duality in Transportation Problem, Loops in Transportation 
Problem, LP Formulation of the Transportation Problem, Solution of a Transportation 
Problem, Finding an Initial Basic Feasible Solution, and Test for Optimality 

IV. Decision Analysis (10 hours): Introduction, Decision Making Problem, Decision 
Making Process, Decision Making Environment, Decision under Uncertainty, 
Decisions under Risk, and Decision Tree Analysis.  

V. Simulation (12 hours): Introduction, Why Simulation, Methodology of Simulation, 
Simulation Models, Event-Type Simulation; Generation of Random Numbers; Monte-
Carlo Simulation, Simulation of Inventory Problems, Simulation of Queuing System, 
Simulation of Maintenance Problems, Simulation of Investment and Budgeting, 
Simulation of Job Sequencing, Advantages and Limitations of Simulation. 

VI. Project Management (10 hours): Introduction, Basic Concepts of Network Analysis, 
Time Estimates in Vertical Path Analysis, PERT and CPM, Simple Problems on PERT 
and CPM.  

Skill Development Activities: 
(1) Play game for competing with the rival trader, find Games Strategies to withstand in 

the game  
(2) Give an assignment to a particular person who is capable to find suitable measures to 

particular assigned task  
(3)  Find the least root to go to the places when a travelling agent is supposed to visit more 

than two places simultaneously 
(4) Find strategies for assigning a particular task to various persons 
(5) How simulation can be derived and give suitable examples 
(6) Experiment different events for finding solution for probable events 

Recommended Books for Reference: 
(1) Business Mathematics, Sanchethi Kapoor 
(2) Business Mathematics, S. P. Gupta 
(3) Mathematics for Cost Accountants, R. Gupta 
(4) Business Mathematics: Madappa Sridhara Rao 
(5) Business Mathematics: Dorairaj, S. N 
(6) Business Mathematics: B. H. Suresh 
(7) Business Mathematics: Sanchethi Aggarwal 
(8) Business Mathematics: Aggarwal 
(9) Business Mathematics: Oak and other (Himalaya Publishing House)  

(10) Kanti Swarup, P. K Gupta Man Mohan, Operations Research  
(11) V. K. Kapoor, Quantitative Techniques 
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Question Paper Pattern for Semester-end Examinations 
[Each Question Paper shall be divided into three Sections viz., Section – A (Conceptual), 

Section – B (Analytical) and Section – C (Application)] 

Section – A: 
 Maximum Marks: 15, 
 Three Questions shall be answered out five Questions (including three Problems in 

the case of Quantitative Courses), 
 Each question carries five marks, and 
 Answer to each theory question shall be in not more than two pages. 
Section – B: 
 Maximum Marks: 20,  
 Two Questions shall be answered out four Questions (including three Problems in the 

case of Quantitative Courses), 
 Each Question carries ten marks, and 
 Answer to each theory Question shall be in not more than five pages. 
Section – C: 
 Maximum Marks: 45, 
 Three Questions shall be answered out five Questions (including four Problems in the 

case of Quantitative Courses), 
 Each Question carries 15 marks, and 
 Answer to each theory Question shall be in not more than eight pages. 
Note: Calculators, Mathematical Tables and Present Value Tables are allowed. 

 
Question Paper Pattern for Course – 508: Logical and Analytical Reasoning  

(B.Com, Semester – V) 

 Duration: 90 minutes, 
 Maximum Marks: 40, 
 40 multiple answer questions and all are compulsory, and 
 Each question carries 1 mark. 

 
Question Paper Pattern for Course – 608: Soft Skills  

(B.Com, Semester – VI) 

 Duration: 90 minutes, 
 Maximum Marks: 40, 
 Students shall answer 8 questions out of 10 questions, and 
 Each question carries 5 marks. 

 

Question Paper Pattern  

for  
Course – 307: Environmental Science (B.Com, Semester - III) and  

Course – 407: Indian Constitution (B.Com, Semester - IV) 

 Duration: 3 hours, 
 Maximum Marks: 80, 



    

B.Com Curricula, 2018-19                                                                                                                                 48 

 80 multiple answer questions and all are compulsory, and 
 Each question carries 1 mark. 

 


























































